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https://www.mbrahastot.fi/wp-content/uploads/2021/03/MB-Funds-Responsible-Investment-and-Ownership-Policy.pdf
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GoZero is a tool to calculate and earn any participant's CO2 footprint in 
advance of events. It is a tool, and a game.

GoZero gives employees a motivation to focus on their own climate footprint and 
compete with colleagues in making smart choices in everyday life.

The goal is to inspire change.
Lasting change.

Winner of several awards and mentioned as best-case practice in HSMAI 
sustainability guide:
https://hsmai.eu/hsmai-europe-resources-hsmai-sustainability-guide-2023/

Data was gathered from three distinct clients over periods ranging from 

three weeks to three months, involving between 60 to 600 participants. 

Each contest was customized to align with the specific timeframes and 

requirements of the clients.

Was reduced by being 

aware of one's own 

actions during the 

competition period

Average reduction     

per participant

Was recorded during the 

competition period

Within Liwlig Group we have a goal to reduce our footprint and to leave a positive 
impact in all touchpoints. We do this by reducing emissions and working more circular 
with a reduced use of resources and waste. Our largest impact is in our client events. 
Therefore we actively take action to innovate solutions that will help us and our clients 
towards our environmental goals.

Next up

A CASE EXAMPLE OF GYRO LIWLIG

https://hsmai.eu/hsmai-europe-resources-hsmai-sustainability-guide-2023/


We develop, educate and recycle  

The sustainability strategy of Suvia Group 
focuses on improving the efficiency of services, 
increasing staff competence, and monitoring 
and enhancing recycling.

By addressing all these areas, we engage in 
broader sustainability efforts, develop the group 
as a whole, and ensure that Suvia Group 
remains competitive, a strong contender, and a 
leader in domestic markets.

Development work of 2023 in practice 

Our successes in environmental work
▪ The reduction in our GHG emissions is an evidence of successful leadership, training, ESG 

documentation, and the adoption of more sustainable repair methods. 

▪ We offer recycling training to all our employees through our internal training platform and have 
updated guidelines related to energy usage. Additionally, we invest in parts recycling and reuse, 
as well as responsible resale. 

▪ Over the past year, we have reduced our carbon footprint by 11.3 tons. 

▪ This reduction is equivalent to the emissions produced by an individual flying from Helsinki to 
Munich and back 19 times. 

By utilizing more 
sustainable repair methods 

such as straightening, 
plastic repair, and PDR 
(Paintless Dent Repair) 

technique, we have 
reduced the consumption 

of virgin materials and 
decreased the amount of 

waste generated from 
repairs.

We have re-evaluated our 
paint suppliers, and one of 
our requirements is the use 

of more environmentally 
friendly paints.

Sustainable repair methods Ecological materials 

In the preparing of our 
environmental report, an 
external expert has been 

involved, who has 
calculated Suvia Group’s 

annual emissions 
according to the GHG 

Protocol.

We have updated our Code 
of Conduct (CoC) to align 

with the principles of the UN 
Global Compact and commit 

to adhering the principles. 
An external expert has been 

involved in the drafting 
process. 

We train future 
professionals in 

collaboration with 
educational institutions in 
the field. This way, we can 

provide our expertise to 
students and emphasize 

the importance of 
sustainability in the 

industry’s development.

GHG emissions calculation TrainingDocumentation



Noja Rahoitus is committed to supporting the well-being and 
professional growth of its employees 

We have chosen the well-being of our work community as this year’s 

main sustainability theme because we understand that the success of 

the company relies on the committed and thriving employees. 

 We offer our employees wide range of benefits and opportunities that 

promote a healthy and balanced lifestyle both at work and outside 

workplace. Lunch and fitness benefits are part of a comprehensive 

package supporting our employees’ well-being. Additionally, we 

provide the opportunity to exercise for two hours per week during 

working hours. Flexible working hours and remote working options 

facilitate maintaining a balance between work and personal life. 

 Ensuring the health of our employees is of paramount importance for 

us. Therefore, we provide comprehensive occupational health care, 

enabling prompt and optimal treatment for our employees. 
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In addition, we have expanded our employees' statutory occupational

accident insurance to cover damages that occur during leisure time. 

 We encourage our staff to engage in continuous learning through a

diverse range of training opportunities. At Noja, employees regularly

have the opportunity to use working hours for self-improvement.

 Measuring customer and employee satisfaction is an integral part of

our operations. Annual surveys provide us with valuable insights, and

we are proud of our excellent results. 

 Our operations are strongly based on company values of presence, eye

contact, knowledge, and trust. Noja Finance is committed to providing

its employees with the best possible conditions for success and well-

being.

Employee satisfactionCustomer satisfaction



RESPONSIBLE

BUSINESS

Sustainable development

• Sustainability is ingrained in our everyday life, and responsible 

actions happen every day. 

• We promote location-independent service provision. 

Approximately half of our staff work remotely full-time, and 

almost all new employees opt for 100% remote work. 

• We have reduced our carbon footprint by downsizing office 

space, completely abandoning one, and minimizing 

unnecessary travel within work frameworks. Actively enabling 

remote work, in turn, reduces commuting between home and 

workplace.

• As pioneers in online accounting and digital processes, we 

enable sustainable development. We aim at automating and 

utilizing the most reliable modern technology, integrating 

information systems for our customers in the most appropriate 

way. The printing volume and number of printers have been 

continually reduced. 

• We have joined our partner’s technology lifecycle management 

model. When we don’t need the ICT-devices any longer, we 

return those to the supplier, who is committed to data secure 

and sustainable handling of the devices and continuing their 

lifecycle by refurbishing them into new use. Components of 

truly obsolete devices are used as spare parts and the rest is 

recycled responsibly, which prevent carbon emissions and 

reduce electronic waste.

http://www.tietoakseli.fi/


Responsibility of our 

employees

• We aim to be a reliable partner for our customers 

and other stakeholders, which is why our 

operations must be profitable and financially 

sound. 

• We generate societal impact through our 

services, which enable efficient and proper 

management of business operations. We identify 

and know our customers through the KYC (Know 

Your Customer) process, and we have a 

whistleblowing channel that allows everyone to 

anonymously report any misconduct they 

observe.

• We actively work under the supervision of the 

Regional State Administrative Agency to combat 

money laundering and the financing of terrorism. 

Thanks to our development efforts, our 

procedures in accordance with anti-money 

laundering legislation are at the forefront 

nationwide. 

• We proudly pay our taxes, but above all, we 

enable tax collection for society from thousands 

of our customers and their employees. Our tax 

footprint is therefore significant.

Economic and social 

responsibility
Responsibility towards our 

customers and services

• The well-being and commitment of our staff are 

at the core of our operations. Employees are 

constantly encouraged to maintain and enhance 

their professional skills and competences. We 

provide everyone with opportunities to 

participate in comprehensive and up-to-date 

training and support them in their studies.

• We take care of our staff with extensive 

healthcare agreement and leisure insurance. 

Our employees also undergo thorough 

orientation programs. We communicate with our 

staff through a monthly HR newsletter, which 

not only covers current issues but also shares 

well-being tips and encourages physical activity. 

We foster a sense of community through various 

competitions and challenges. 

• We treat our staff fairly and equally. We have 

developed equality and diversity plans. We do 

not tolerate discrimination, harassment, or 

inappropriate behavior. We strive for fairness in 

leadership. 

• Our strategy is to be the best place for our customers and experts. 

• We provide our customers with accurate and understandable 

information that helps them to manage their businesses profitably. 

We operate in constant interaction with our customers and actively 

develop our operations in collaboration with our customers and 

partners.

• As an authorized accounting firm by the Finance and Accounting 

Association, we are committed to adhering to the industry standard 

set by the association.

• TietoAkseli has had a certified quality management system in 

accordance with the ISO 9001 standard since 1999. We are a 

pioneer in the accounting industry in developing quality systems 

and unified operating procedures for our processes. We have a 

quality manager and a separate quality group who actively 

maintain and develop the quality management system, as well as 

train and orient our employees. The quality system covers all 

services for our customers.

• We ensure the high information security and confidentiality of our 

customers' data according to a comprehensive internal information 

security program. Protecting personal data is central to our 

operations. We have guided customers to submit the necessary 

materials for accounting and payroll services to us through secure 

channels. Our entire staff is trained to adhere to our information 

security and data protection practices. Every new employee 

undergoes extensive orientation, including security training and 

familiarization with the company's practices. TietoAkseli actively 

participates in developing industry security standards in 

collaboration with the Finance and Accounting Association and 

also educates other industry players on security matters. 

http://www.tietoakseli.fi/
http://www.tietoakseli.fi/
http://www.tietoakseli.fi/


WorldStar 2023
Scanstar 2022 

Winner
Every bird is special – as they are!
Yogurt cups’ paper-based lids
designed by consumers/end-users

Jury motivations: Participatory
method and encouraging people to
act. Endless designs with this method
during the campaign. Unique
packaging graphics. The core message
of equality is beautiful. Positive and
enlightening new idea. The core
message is to have fun.

One of the most trusted brands, Arla, partnered with Pyroll Packaging 
Group to create an engaging, surprising, and family-friendly campaign 
that involved both  children and adults getting  with Arla’s popular Arla 
Luonto+ branded product in the Finnish market. This is a new 
interactive way to use Arla’s yogurt jars' paper-based lids.

This campaign “Every bird is special- as they are!” was built from good 
things from the idea to production. Children and adults could draw 
their own birds and those were published on the gallery site and a big 
part of those birds was also published on yogurt jars' paper-based lids. 
Part of the Arla’s sales margin went to the NGO Mannerheimin
Lastensuojeluliitto (MLL.fi) to support the development of children's 
friendship skills.

There was also a strong sustainability approach by using paper-based 
lids and adding a new task to those. Now Arla’s yogurt cups and lids 
became a part of the live omnichannel Digital-Physical-Digital 
experience of an active consumer’s everyday life. The campaign was a 
true value co-creation campaign and also a new way of using the 
paper-based lids in part of the interactive digital world!

Campaign page: www.arla.fi/luontopluskampanja/

Pyroll Group has been responsible for the technical implementation 
and printing of fiber-based yogurt cup lids in collaboration with our 
customer Arla. We, Pyroll Packaging Group, combined our 
manufacturing set-up, digital back-end, and e-commerce knowledge  
as well as fulfillment services in printing by Pyroll Joensuu to offer 
Arla a service for consumers to create their own colorful birds for 
Arla’s popular product range.

http://www.arla.fi/luontopluskampanja/
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ISO-certified environmental responsibility, quality 
and safety 

Our sustainability journey reached a significant milestone in 2023 when we were awarded 
three ISO certificates: 9001 (quality), 14001 (environmental responsibility), and 45001 
(occupational health and safety). The certificates were the result of long-term, organization-
wide efforts, aimed at both improving and validating our processes and management.

”The certification process was an excellent opportunity for us to ensure the implementation of 
existing best practices in our daily operations through systematic definition, documentation, 
and management. From the beginning, our approach was not just to produce process 
descriptions for certification purposes, but to ensure they are rooted in our everyday practices 
and harmonize procedures across the entire organization,” says Henna Uutela, Director of 
Business at Alltime Cleaning Services and Quality at Alltime Group, responsible for the 
certification process. 

Kimmo Haarala from DNV Finland Oy, who conducted the audits, was also impressed: 
”Alltime’s assessments clearly demonstrated customer orientation and a commitment to it. 
This is further supported by the company’s excellent Net Promoter Score (NPS) results, which 
are outstanding. Similarly, the assessments highligted a can-do attitude – things get done. If 
something came up, changes were made immediately.”

We thank DNV for the excellent cooperation and all the Alltime employees who made this 
process posssible. We did it! DNV Finland Oy's Osmo Flink presenting the 

certificates to CEO Juha Murtopuro

Alltime developed and validated its processes related to environmental, 
social and governance responsibility as well as their management, through 
ISO certification process. Obtaining of three certificates sends a strong 
message about the level of our operations and our commitment to 
continuous improvement in these areas. 



Sustainability driving customer 
satisfaction at Mintly

In our sustainability efforts, we emphasize the 
well-being and occupational health of our 
employees. These are the aspects of sustainability 
where we can have the biggest impact, where we 
invest in most actively, and which directly 
influence our customer satisfaction. We support 
employees’ active life-style and leisure activities 
and provide comprehensive occupational health 
care and leisure insurance. In all our operations, it 
is important that we recognize our responsibility 
for sustainable development as a company. 

For our customers, we deliver high-quality and safe 
services, as well as products sourced from 
manufacturers and wholesalers. We strive to offer 
solutions that best serve our customers' needs 
while considering sustainability. Additionally, we 
understand our customers' corporate social 
responsibility obligations and recognize our role in 
the value chain. We must also demand the same 
from our own stakeholders, ensuring that the 
entire supply chain is committed to addressing the 
economic, social, and environmental impacts of 
operations.

We have an environmental management system 
in accordance with the ISO 14001 standard, and 
we are committed to continuously improving 
the level of environmental protection. We know 
our suppliers and work closely with them, 
including on sustainability issues.

Our goal is to continually develop our 
operations, expertise, and service offerings so 
that we can also meet our customers' important 
environmental requirements and help them 
achieve their sustainability goals.

Employee and customer satisfaction are of 
paramount importance to us. We regularly 
measure satisfaction with our operations.

eNPS = 54
NPS = 72



MiNTLY – Three sustainability focus areas

Skilled and 

healthy team 
Sustainable 

customer solutions 
Minimizing 

environmental footprint

• All Mintly employees have the 
opportunity for systematic 
competence development and 
support.

• Success of recruitments and 
developing our employer brand are 
important to us.

• Occupational safety and well-being  
at work – we aim at maintaining a 
level where we have zero work 
accidents. 

• Our solutions help customers achieve 
their own sustainability and 
environmental goals. We operate 
according to good governance, ethical 
guidelines, as well as data protection and 
security guidelines.

• We support the development of societal 
cyber security and resilience.

• We provide customers with a reliable 
partner; we choose our partners 
responsibly.

• Optimization of logistics 

• Sensible mobility – We encourage 
customer-centric work and provide 
flexible opportunities for remote work.

• Promoting recycling and circular 
economy in all operations.

• We excel in guiding towards ecological 
and energy-efficient solutions and 
optimizing hardware lifecycle 
management.

”The Best Workplace for 
us –mindset”

Developing customer relationships and 
customer satisfaction 

Impact within our value 
chain



The construction industry is known for being old fashioned. 

We lack trust, innovation, diversity and co-operation. We 

have strict contracts, and rooted ways of conduct, which are 

hard to break.

The news are full of headings of the schedule and quality 

issues we face in projects constantly. We also have not made 

the digitalisation leap that other industries have.

This is what we are here to change with trust, co-operation, 

open communication, co-innovation, a fair sense of 

humanity, and inclusion.

Cultural change catalysts for 

the construction industry



HOW

?
We believe in people and 

soft values.

We cultivate trust.

Only together we can 

achieve more.

We address things bravely.

- Setting common goals

- Stakeholder envolvement

culture concepting and

facilitation

- New expert services such as

accessability

Take it to the customer projects

- Shared leadership

- Diversity campaigning

- Masters concept for  

meaningful expertise

in retirement

Make use of 

everyone’s strenghts

- Workshops

- Common onboarding of the

industry to create connections

and more value

- Events: cultural change and

humanity

Create networks, develop together

- Share the good 

and the bad 

- Open 

experiences,

wins and losses

Sincere transparency

- Talk about it - Podcast visits

(Lahden tiedekylä)

- Events, webinars (Nokia -

modern leadership, Guidin -

leadership as a service)

Events & visits
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